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 For non-deceived users, the elapsed time was
significantly longer, the usability and customer
satisfaction ratings were significantly lower.
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Figure 1: Overview of our method

Review Page and Confirm Order

* Our test included elapsed time during the task, usability ratings (WUS), and customer

satisfaction ratings (NPS).

* We also included demographic questions related to users' internet literacy.

— Users’ behavior also depends on the avoidance costs

Results of the test for

Discussion

Answer to Research Questions

RQ1: In most cases non-deceived users
experienced negatively impacted
more than the deceived users.

RQ2: Users detect dark patterns
regardless of Internet literacy

RQ3: Some users accept dark patterns,
considering the cost of avoidance.

internet literacy

Implications

 Service providers should be aware that the
potential cost of dark patterns includes negative
usability impacts on non-deceived users.

+ Service providers should note that users who
act as intended may not necessarily be satisfied.
Future Research

* What factors influence how users estimate the
cost of avoiding dark patterns?



