E Transforming Innovative Security Concepts into
Disruptive Security Companies
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. Why the change? :
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. The problem is getting much worse :
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PANW  Palo Alto Networks, Inc.
Splunk, Inc.
CyberArk Software, Lid.

Check Point Software Technologies Ltd.
Fortinet Inc.

QLYS Qualys, Inc.

VRSN VeriSign, Inc.

AKAM Akamai Technologies, Inc.

TMICY Trend Micro Inc.

CUDA  Barracuda Networks, Inc.

SYMC  Symantec Corporation 2.34 15.456B
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Technology
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Trend #1 — Mid-market companies
LSS cannot afford the status quo
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Embedded Expertise

Technology
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Trend #2 — Perimeter sensors
don’t work as well as we need,

and much of our computing
happens outside of our
networks anyway.

Technology
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Zero Trust Security Models

Technology

www.mach37.com




Trend #3 — IPv6, Cloud, SDN, and
As-A-Service approaches create

new security issues and
advantages.

Technology
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Security of Next Generation

Infrastructure

Technology
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Trend #4 — The ubiquity of mobile
platforms and lightweight
computing devices will exacerbate
the current problem

Technology
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Security for Lightweight and
Distributed Platforms

Technology
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WE ADDED A NEW
PERFORMANCE TEST,
BUT LEARNED THAT THE
TEST ITSELF 1S5 FLAWED.
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NOW OUR PRODUCT
FAILS OUR OWN
TESTS AND OUR
CUSTOMERS ARE

ASKING TO SEE THE
TEST RESULTS.

S-11-|0 ©2010 Scott Adams, Inc./Dist. by UFS, Inc.

DO I HAVE I DIDN'T
PERMISSION EVEN
TO FAKE THE KNOW
TEST DATAP? DATA

CAN BE
REAL.
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Human
Capital
Plan and
Budget

Invest.
Regmnts

Cust.
Acquisn

Revenue
Growth
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Focus
Prod Dev
QA/DevOps
Marketing/Sales (ltd)
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Focus
Prod Dev
Marketing
Sales (ramp)
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Focus
Marketing
Sales
Acquisitions
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Year Ended December 31,

2012
(In thousands)

Revenue:
Product 88,253 52265

Subscription and services 73,299 31,051
Total revenue 161,552

Cost of revenue:
Product 28912

EeRTiTT 18,853 93% annual growth

Total cost of revenue 47,765
Total gross profit R&D 40% of revenue | 113,787

Operating expenses: \
Research and development . 66,036 x 6 70% gross margin
Sales and marketing Sales & Marketing 167,466 : :
General and administrative 5 _ 52,503 . (may explain their
Total operating expense 103/) Of revenue /286,005 5

: LI current focus on cost
(o) 68
merest G&A 32% of revenue i control)

Other expense, net (7.257) (2,572) (806)
Loss before income taxes (179,932) (36.,721) (16,711)
Provision for (benefit from) income taxes (59.297) (965) 71

Net loss attributable to common stockholders (120,635) S (35.756) S (16,782)
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The #1 job of the founder is to sell :
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Rick Gordon
3 Managmg Partner MACH37

RICk Gordon@MACH37 co‘m
@rlchardgordonS '

703-956-6013
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